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• Tax-Free Gift (Charitable Contribution)

• Taxable Advertising Payment 

• Both Taxable and Non-Taxable

“Expectation of substantial return benefit” – 
Internal Revenue Code, Section 513 (i)

Corporate Sponsorship Income

Source: National Council of NonProfits
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Examples of Non-Taxable 
Acknowledgments

Featuring the sponsor’s name 
and logo in printed media, on a 
institution website, or on a 
banner at an event.
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Examples of Non-Taxable 
Acknowledgments

Displaying or distributing free 
samples of a sponsor’s products 
at an event, as long as the 
event does not endorse the 
product/service. 
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Examples of Non-Taxable 
Acknowledgments

Inviting corporate sponsors to 
special events, such as a 
reception, as long as the 
monetary value of the event is 
not more than 2% of the 
corporate sponsor’s payment.
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Examples of Taxable 
Acknowledgments

Promising the corporation the 
privilege of being an “exclusive 
provider” of products or 
services in return for 
sponsorship. 
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Examples of Taxable 
Acknowledgments

Providing a link on the institutions 
website to the corporation’s 
website where products are sold, 
or listing specific information 
where products or services can 
be ordered.

Presenter Notes
Presentation Notes
Colleges and universities raised a total of $43.6 billion in the fiscal year ending June 30, 2017, according to results from the latest version of the annual Voluntary Support of Education survey from the Council for Aid to Education, which is being released today. The fund-raising total is up 6.3 percent from 2016 -- 3.7 percent after adjusting for inflation.
It is the highest fund-raising total recorded in the survey’s six-decade history. The 6.3 percent year-over-year increase nearly quadrupled the rate of growth between 2015 and 2016, which was 1.7 percent in last year’s survey.
Personal giving by alumni proved to be responsible for much of the growth in 2017. Alumni giving increased by 14.5 percent, 
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Examples of Taxable 
Acknowledgments

Endorsing the sponsor, or 
inducing others to buy the 
sponsor’s products or services. 

Presenter Notes
Presentation Notes
Colleges and universities raised a total of $43.6 billion in the fiscal year ending June 30, 2017, according to results from the latest version of the annual Voluntary Support of Education survey from the Council for Aid to Education, which is being released today. The fund-raising total is up 6.3 percent from 2016 -- 3.7 percent after adjusting for inflation.
It is the highest fund-raising total recorded in the survey’s six-decade history. The 6.3 percent year-over-year increase nearly quadrupled the rate of growth between 2015 and 2016, which was 1.7 percent in last year’s survey.
Personal giving by alumni proved to be responsible for much of the growth in 2017. Alumni giving increased by 14.5 percent, 
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Examples of Taxable 
Acknowledgments

• Giving more than token services 
or privileges to the sponsor, such 
as tickets to lavish 
receptions/dinners if the value 
to the sponsor exceeds 2% of 
the sponsor’s payment.



Presenter Notes
Presentation Notes
Colleges and universities raised a total of $43.6 billion in the fiscal year ending June 30, 2017, according to results from the latest version of the annual Voluntary Support of Education survey from the Council for Aid to Education, which is being released today. The fund-raising total is up 6.3 percent from 2016 -- 3.7 percent after adjusting for inflation.
It is the highest fund-raising total recorded in the survey’s six-decade history. The 6.3 percent year-over-year increase nearly quadrupled the rate of growth between 2015 and 2016, which was 1.7 percent in last year’s survey.
Personal giving by alumni proved to be responsible for much of the growth in 2017. Alumni giving increased by 14.5 percent, 
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Tostitos and the Fiesta Bowl

• When the NCAA brought Tostitos on as the title sponsor of the Fiesta 
Bowl, they changed the bowl game’s name to the Tostitos Bowl . 

• The IRS later threw a penalty flag and took the NCAA to court, arguing 
the money garnered from Tostitos (and all bowl sponsors) was 
advertising revenue—and therefore taxable.

•
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Working with your Advancement Office

Advancement Offices are responsible 
for compliance with state solicitation 
laws. 
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